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In creative placemaking, partners from public, private, nonprofit and
community sectors strategically shape the physical and social character
of a neighborhood, town, tribe, city or region around arts and cultural
activities. Creative placemaking animates public and private spaces,
rejuvenates structures and streetscapes, improves local business viability
and public safety, and brings diverse people together to celebrate, inspire

and be inspired
Markusen and Gadwa (2010)
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Wayward, Farmopolis, London. Image: Wayward.

what does placemaking do?
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Big Car, Welcome to Garfield Park community mural, Indiahapolis. Image” Big.Car.
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The Playing Field, Southampten. Image: Jim Stephenson.
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An-Architecture, Shangri-La at Glastonbury 2013. Image: Jim Stephenson.
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An-Architecture, Shangri-La at Glastonbury 2013. Image: Jim Stephenson
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